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Coffee Shop Orders Research
Summary: This project was centered around Social 
Distance, Temperature, Desserts, and Business. Our 
observations helped us conclude, when the temperature is 
warm customers ordered cold drinks and when the 
temperature is cold customers ordered hot drinks. We 
also noticed people ordered a lot of desserts, and business 
was the busiest on the weekends rather than weekdays. 
Our observations concluded customers only social 
distanced on the weekdays but on the weekends, there 
was no social distancing.
Research Question: What 
trends do people tend to 
follow when they order 
beverages and food from 
the coffee shop?
The type of research : Our research study was 
an observation research. The research was taken place 
at different coffee shops including Starbucks. Due to 
COVID-19 there was a couple of precautions that we 
had to take such as social distancing. We did not pass 
out survey questionnaires or interviewed customers. We 
observed people coming in and out of the coffee shop. 
We observe how many drinks they got, and what other 
goodies were bought during their visit at the coffee 
shop. We also observed the type of weather because it 
impacted the type of drinks that were ordered.
How data was analyzed:  Our data was 
analyzed by comparing the data collected from all 
the group members that visited different coffee 
shops. Some of the group members noticed less 
customers during the week and more customers 
during the weekend. In the warmer days it was 
observed that there were more cold drinks ordered, 
such as Frappuccino’s, and ice coffee’s. During the 
cooler weather more hot drinks were ordered. 
Bakery items such as cake pops, and muffins were 
also a very popular item. The coffee observation 
data was gathered and analyzed. This data provided 
us a more accurate information about customers 
and the popularity of drinks and deserts.
Discussion: Researchers and coffee shop owners can use the data provided to predict sales trends. There are different influences that can 
change what a customer may order. This can help businesses predict which products they should have stocked. Businesses can better help 
their customers with the knowledge provided.  Researchers can use the methodology provided to conduct future research on coffee shop 
trends. They can expand the research to more areas than just the ones provided. This could give a more comprehensive look into trends 
across the state, nationally, or internationally. This means it could be used across multiple cultures that could be compared to each other. 
Variables that influence coffee shop trends not yet observed could be included in future studies.
Rationale: Due to Covid-19 limitations, 
the observation method was a safe way for 
us to carry the research study. Our 
research study was done over coffee shops 
orders. The coffee shop environment and 
the weather can impact the way that 
customers order their coffee drinks. The 
location of the coffee shop can also 
impacts the amount of customers that 
walk in or go by drive thru. Most coffee 
shop limited their seating area due to 
Covid-19, and also limited the number of 
customers that came in to the coffee 
shops. Choosing observation as our 
research style was a great way to view and 
record information from a distance.
We all collected data by observing and listening to the environment 
around us for this project. Specifically, I collected my data by sitting, 
observing, and paying attention to details. When I got started on my 
observations, I paid attention to the drinks customers ordered, and also 
tried to figure out what kind of lifestyle the customer had by their 
clothing, body language and overall how they carried themselves.
Tools: The only tool/material I used was a 
laptop, I collected my data on a 
spreadsheet that my group members 
created for us. You could also say I used my 
eyes and ears as a tool, my ears caught the 
interactions I needed to complete this 
project (i.e. what the customers ordered, 
and how the barista responded). My eyes 
paid attention to the clothing, body 
language and how the customers and 
barista’s carried themselves to complete 
my project. The spreadsheet I used was 
very helpful, I was able to keep up with the 
gender, how many drinks customers 
ordered, the type of drink, and the time the 
customer came in. 
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